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Phu luc 1: Phiéu khdo sdt

PHIEU KHAO SAT

Xin chao Quy khach hang!

Chung t6i dang lam nghién ctru vé “Su hai hong cua khach hang da hay
dang s dung San pham Dich vu “Két ni tuyén dung” tai Cong ty Co6 phan
CareerBuilder Vietnam”, nham xac dinh cac yéu t6 tac dong ciing nhu do luong
Su hai long San phém Dich vu “Két nbi tuyén dung” tai CareerBuilder Vietnam
¢6 thoa man nhu cau cua Quy khach hang hay khong. Tir d6, dua ra nhiing giai
phap day manh nang cao Sy hai long cho San pham Dich vy “Két ndi tuyén dung”
tal CareerBuilder Vietnam.

Nghién ctru nay can c6 su hop tac cia Quy khach hang. Ching toi dam bao
cac thong tin c4 nhan trong Phiéu khao sat hoan toan dugc bao mat. Kinh mong sy
hop ctia Quy khach hang dé ching t6i hoan thanh tot nghién ctru nay. Chéan thanh

cam on sy giap do cua Quy khach hang!

A. PHAN THONG TIN KHACH HANG

B. KHAO SAT Y KIEN CUA QUY KHACH HANG KHI PA VA PANG
SU DUNG SAN PHAM DICH VU "KET NOI TUYEN DUNG" TAI
CAREERBUILDER VIETNAM

1- Nganh nghé hoat dong ciia Quy Cong ty?

[0 Kinh doanh bat dong san

L1 Ky thuat xay dung cong trinh giao thong
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6-

[0 Linh vyc thuc pham va dd udng

L] Linh vuc stc khoe va lam dep

O Pau tu tai chinh

] Kinh doanh linh vuc van tai, I&r hanh

[ Khéc

Quy mé cong ty (s6 lwgng nhan sw)

[1 1-49 nhan sy

[1 50-99 nhan su

1 100-299 nhan su

1> 300 nhan su

Thaoi gian sir dung San phim Dich vu ciia Quy Cong ty?
L1 Dudi 12 thang

[0 Tir 12 dén 24 thang

L] Trén 2 nam

Quy Céng ty cam thay dich vu ciia CareerBuilder Vietnam cé giup
tim dugc wng vién phu hgp?

[ Kém

L] Trung binh

O Tét

Quy Cong ty da biét dén CareerBuilder Vietnam qua dau?
O Giéi thiéu tir déi tac

[ Quang céo trén TV, Mang xa hdi

L1 Website cua cong ty

L1 Sy kién hodac Workshop

00 Khac
Nhu cau tuyén dung ciia Quy Cong ty dw kién sé tiing hay giam trong
thoi gian toi?
L] Tang
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[ Giam

[0 Chua c6 nhu cau tuyén dung thém

7- CareerBuilder Vietnam cé ling nghe y kién phan héi tir Quy Cong ty dé

cai thién dich vu khong?

1 Than thién, lich su, co thai do tot, quan tdm dén khach hang
L] Chép nhan duoc

[0 Thiéu tinh chuyén nghiép

[0 Khong chap nhan duoc

Vui long danh dau X vao 6 thé hién ding nhat quan diém ciia Quy

khach hang theo nhirng mirc do sau:

1. Rdt khéng dong y
2. Khéng dong y

3. Trung lap

4. Pong ¥

5. Rat dong y

MUC PO
TIEU CHI PONG Y

SAN PHAM DICH VU

T6i thay rang cac dich vu CareerBuilder Vietnam

SP1 . , ) o|o|o|o|o
dap ung dugc nhu cau tuyén dung cua doanh nghiép
Dich vy CareerBuilder Vietnam dang phat trién va

SP2 o Oo|0 |0 |0 |0
cai thién lién tuc
T6i c6 y dinh tiép tuc st dung céc dich vu cua

SP3 ) _ ‘ o|o|Oo|o|Do
CareerBuilder Vietnam trong tuong lai
T6i hai long vé su da dang cua cac goi dich vu

SP4 O|O0|O0 |0 |0

CareerBuilder Vietnam
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SPS

Dich vu tai CareerBuilder Vietnam luén dap ung céc

ti€éu chuan chat lugng cao

CHINH SACH GIA

GC1

Gia ca cta CareerBuilder Vietnam phu hop vé6i chat

luong cua dich vy

GC2

T6i thay gia ca cta CareerBuilder Vietnam canh

tranh so v6i cac dbi thu khac trén thi trudng

GC3

To1 cam thay c6 su linh hoat trong viéc lua chon va
di€u chinh cac gid goéi dich vu theo nhu cau cua

doanh nghiép

GC4

T61 thay CareerBuilder Vietnam c6 rat nhiéu céc
chwong trinh khuyén mai hap dan va co6 gia tri vao

moi nam

KENH PHAN PHOI

PP1

Tbi truy cap dé dang cac kénh thong tin va dich vu

cua CareerBuilder Vietnam

PP2

CareerBuilder Vietnam cung cap céac kénh tiép can

hiéu qua dé to1 tim ki€m Uing vién

PP3

T6i da gidi thiéu CareerBuilder Vietnam cho cac doi

tac

PP4

To6i di tin dung cac kénh truyén thoéng cua
CareerBuilder Vietnam dé nang cao hiéu suat tuyén

dung

QUANG CAO, XUC TIEN

QC1

T6i dugc thong tin rd rang vé dich vu cua
CareerBuilder Vietnam thong qua cac chién dich

quang cao
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QC2

Chuong trinh khuyén mai cua CareerBuilder
Vietnam déng gop tich cuc, thuc diy nhu cau tuyén

dung cta Quy khach hang

QC3

CareerBuilder Vietnam da trién khai cac su kién va

hoi thao hitu ich dé tuong tac voi khach hang

QC4

To6i thidy cac théng diép quang cao cua

CareerBuilder Vietnam rat tha vi va thuyét phuc

QCs

To1 nhan thay CareerBuilder Vietnam c6 mang luéi
doi tac rong rai va xuat hién ¢ nhi€u kénh truyén

thong dai chung

NHAN SU

NS1

Nhan vién tai CareerBuilder Vietnam ludn sin sang
va nhiét tinh hd tro toi trong qua trinh sir dung dich

vu

NS2

Nhan vién tai CareerBuilder Vietnam cé day di kién
thirc chuyén mon va k¥ ning can thiét dé hd tro toi

hiéu qua

NS3

To1 cam thay co su dang tin cdy tir phia nhan vién
cua CareerBuilder Vietnam khi giai quyét cac van dé

hoac thac mac cua to1

NS4

T6i hai long vé thai dd chuyén nghiép ctia nhan vién
CareerBuilder Vietnam khi tuong tac véi khach

hang

QUY TRINH

QT1

Quy trinh tuong tac vdoi CareerBuilder Vietnam

duoc thyc hién mot cach sudn s¢ va hiéu qua

QT2

CareerBuilder Vietnam cung cap cac hudng dan rd

rang ve cach str dung dich vu
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QT3

T6i cam thiy thoai mai voi quy trinh giao dich va

thanh toan khi twong tac voi CareerBuilder Vietnam

QT4

CareerBuilder Vietnam cung cap cac cong cu giup

t6i wu héa quy trinh tuyén dung

CO SO HA TANG

CS1

T6i cam thiy website ctia CareerBuilder Vietnam d&

st dung va than thién vé1 nguoi dung

CS2

Website hién thi dﬁy du va chi tiét vé cac dich vu ma

CareerBuilder Vietnam cung cap

CS3

Webiste cuia CareerBuilder Vietnam dép ung céc

tiéu chuan bdo mat va quyén riéng tu

CS4

Website cua CareerBuilder Vietnam cung cap céac

thong tin cua tng vién dé dang truy cép va tim kiém

SU HAI LONG

HL1

CareerBuilder Vietnam luén quan tam trai nghi¢m

ctia Quy khach hang vé dich vu

HL2

Dich vu "Két Noi Tuyén Dung" ctia CareerBuilder
Vietnam dap tmg duoc hoan toan nhu ciu tuyén

dung cua Quy khach hang

HL3

CareerBuilder Vietnam luén san sang xur ly su c0,

khiéu nai tir Quy khach hang mot cach nhanh chong

HL4

Quy khéach hang s& san sang tin dung san pham dich

vu do CareerBuilder Vietnam cung cap
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Phu luc 2: Co cédu méu khdo sdt khdch hang theo Nganh nghé hoat dong

Nganh nghé hoat dong Tén sb Ty 1€ (%)
Kinh doanh bat dong sin 23 11,5%
Ky thuat xay dung cong trinh giao thong 23 11,5%
Linh vue thye pham va d6 udng 47 23,5%
Linh vue strc Khée va lam dep 36 18%
DAu tu tai chinh 21 10,5%
Kinh doanh linh vuc van tdi, lir hanh 15 7,5%
Khac 35 17,5%
Tong 200 100,0

Phu luc 3: Co cidu méu khdo sdt khdch hang theo Nganh nghé hoat dong

Quy mé cong ty (so6 lwrong nhan sw) Tan sb Ty 1€ (%)
1-49 nhan suw 90 45%)
50-99 nhan sy 87 43,5%
100-299 nhan sy 21 10,5%
> 300 nhan sw 2 1%
Tong 200 100,0

Phu luc 4: Co cdu méu khdo sdt khédch hang theo
Thoi gian sir dung San phdam Dich vu
Thaoi gian sir dung San pham Dich vu Tan s6 Ty 1€ (%)
Duwéi 12 thang 25 12,5%
Tir 12 dén 24 thang 112 56%
Trén 2 nam 63 31,5%)
Tong 200 100,0
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Phu luc 5: Két qud phan tich Cronbach’s Alpha

i Trung binh Phwong sai Cronbach’s
Ma héa bién , , Twong quan ,
thang do néu | thang do néu ., Alpha néu
quan sat i i bién tong ,
loai bién loai bién loai bién
1. SAN PHAM DICH VU (Cronbach’s Alpha = 0,850)
SP1 14,82 11,656 741 797
SP2 14,71 11,073 ,822 773
SP3 14,78 12,718 ,621 ,829
SP4 14,66 13,383 A73 ,868
SP5 14,69 12,438 ,662 ,819
2. CHINH SACH GIA (Cronbach’s Alpha = 0,726)
GCl1 10,30 5,146 ,701 ,541
GC2 10,35 5,676 ,630 ,594
GC3 10,15 5,883 ,632 ,597
GC4 10,75 8,116 ,161 ,843
3. KENH PHAN PHOI (Cronbach’s Alpha = 0,891)
PP1 10,32 6,297 ,864 821
PP2 10,24 6,374 ,827 ,834
PP3 10,34 6,416 ,802 ,844
PP4 10,79 7,192 ,570 931
4. QUANG CAO, XUC TIEN (Cronbach’s Alpha = 0,852)
QC1 14,32 14,239 713 ,809
QC2 14,30 14,714 722 ,806
QC3 14,42 16,698 ,490 ,865
QC4 14,32 15,334 ,625 ,832
QC5 14,11 14,926 ,793 791
5. NHAN SU (Cronbach’s Alpha = 0,675)

NS1 9,31 7,017 347 ,676
NS2 9,12 6,880 ,360 ,670
NS3 8,96 6,103 471 ,599
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NS4 8,94 5,448 673 456
6. QUY TRINH (Cronbach’s Alpha = 0,646)
QT1 10,78 5,110 ,569 464
QT2 10,56 7,364 ,197 723
QT3 10,84 6,246 455 ,560
QT4 10,63 5,813 516 515
7. CO' SO HA TANG (Cronbach’s Alpha = 0,903)
Cs1 10,93 7,151 841 854
CS2 11,02 6,914 813 865
CS3 10,85 7,381 ,886 ,842
CS4 11,33 8,210 615 933
8. SU HAI LONG (Cronbach’s Alpha = 0,784)
HL1 10,84 6,457 517 766
HL2 10,70 5,437 718 ,664
HL3 11,00 5,392 ,624 713
HL4 10,92 6,084 514 770
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Phu luc 6: Két qud phdn tich Cronbach’s Alpha sau khi logi bé bién GC4 va

oT12
, Trung binh Phuong sai Cronbach’s
Ma hoa bién i i Twong quan ,
thang do néu | thang do néu . Alpha néu
quan sat i i bién tong i
loai bién loai bién loai bién
1. SAN PHAM DICH VU (Cronbach’s Alpha = 0,850)
SP1 14,82 11,656 ,741 797
SP2 14,71 11,073 ,822 773
SP3 14,78 12,718 ,621 ,829
SP4 14,66 13,383 A73 ,868
SP5 14,69 12,438 ,662 ,819
2. CHINH SACH GIA (Cronbach’s Alpha = 0,843)
GC1 7,20 3,450 ,787 ,702
GC2 7,25 3,970 ,687 ,802
GC3 7,05 4,249 ,660 ,828
3. KENH PHAN PHOI (Cronbach’s Alpha = 0,891)
PP1 10,32 6,297 ,864 ,821
PP2 10,24 6,374 ,827 ,834
PP3 10,34 6,416 ,802 ,844
PP4 10,79 7,192 ,570 931
4. QUANG CAO, XUC TIEN (Cronbach’s Alpha = 0,852)
QC1 14,32 14,239 713 ,809
QC2 14,30 14,714 722 ,806
QC3 14,42 16,698 ,490 ,865
QC4 14,32 15,334 ,625 ,832
QC5 14,11 14,926 ,793 ,791
5. NHAN SU (Cronbach’s Alpha = 0,675)

NS1 9,31 7,017 ,347 ,676
NS2 9,12 6,380 ,360 ,670
NS3 8,96 6,103 A71 ,599
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NS4 8,94 5,448 ,673 456
6. QUY TRINH (Cronbach’s Alpha = 0,723)
QT1 7,06 3,337 ,566 612
QT3 7,13 4,254 460 ,729
QT4 6,91 3,586 ,618 ,546
7. CO' SO HA TANG (Cronbach’s Alpha = 0,903)
Cs1 10,93 7,151 ,841 ,854
CS2 11,02 6,914 ,813 ,865
CS3 10,85 7,381 ,886 ,842
CS4 11,33 8,210 615 933
8. SU HAI LONG (Cronbach’s Alpha = 0,784)
HL1 10,84 6,457 ,517 ,766
HL2 10,70 5,437 718 ,664
HL3 11,00 5,392 ,624 713
HL4 10,92 6,084 ,514 ,770
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Phu luc 7: Két qud phan tich EFA cho cdc bién déc lip

Bién CAc nhan to
Cac khai Cronbach’s
STT quan
niém 1 2 3 4 5 6 7 Alpha
sat
1 QCs ,869
2 Quing QC2 ,836
3 cao, xuc QC1 , 796 0,852
4 tién QC4 ,779
5 QC3 ,603
6 SP2 ,885
7 i SP1 ,839
San pham
8 SP5 , 784 0,850
dich vu

9 SP3 , 759
10 SP4 ,624
11 CS3 938
12 Cosoha |CSl ,922

. 0,903
13 tang CS2 ,899
14 CS4 , 745
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15 PP1 918
16 Kénh PP3 ,896
. 0,891
17 phén phoi | PP2 ,894
18 PP4 ,700
19 GC1 ,892
Chinh
20 GC2 ,857 0,843
sach gia
21 GC3 ,803
22 NS4 ,854
23 NS3 ,745
Nhan sy 0,675
24 NS1 ,619
25 NS2 ,571
26 QT4 ,817
27 Quy trinh | QT1 ,759 0,723
28 QT3 127
Eigenvalues 4,776 3,448 2,982 2,605 2,194 2,019 1,261
Phuong sai trich (%) 17,057 12,313 10,648 9,305 7,837 7,211 4,502
Cummulative (%) 17,057 29,370 40,019 49,324 57,161 64,372 68,874
KMO 0,738
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Sig. 0,000
Phu luc 8: Két qua phan tich EFA cho cac bién déc lap
STT Bién quan sat Su hai long Cronbach’s Alpha
1 HL2 369
2 HL3 315
3 L1 16 0,784
4 HL4 713
Eigenvalues 2,441
Phwong sai trich (%) 61,015
Cummulative (%) 61,015
Sig. 0,000
KMO 0,726
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Phu luc 9: Két qud phan tich EFA cho cdc bién déc lip

HL SP GC PP QC NS oT CS

Pearson Correlation 1 4017 ,233™ ,608™ ,249™ ,087 ,348™ -,004

HL Sig. (2-tailed) ,000 ,001 ,000 ,000 ,219 ,000 ,960
N 200 200 200 200 200 200 200 200

Pearson Correlation 4017 1 ,035 287 ,1437 ,056 -015 - 157"

SP Sig. (2-tailed) ,000 ,619 ,000 ,043 ,430 ,834 ,026
N 200 200 200 200 200 200 200 200

Pearson Correlation ,233™ ,035 1 117 ,036 ,071 ,242™ -,022

GC Sig. (2-tailed) ,001 ,619 ,100 ,613 ,316 ,001 , 754
N 200 200 200 200 200 200 200 200

Pearson Correlation ,608™ 287" 17 1 ,1697 ,032 ,110 -,005

PP Sig. (2-tailed) ,000 ,000 ,100 ,017 ,653 ,122 ,948
N 200 200 200 200 200 200 200 200

Pearson Correlation ,249™ ,143" ,036 ,1697 1 ,1797 ,299™ -,061

QC Sig. (2-tailed) ,000 ,043 ,613 ,017 ,011 ,000 ,391
N 200 200 200 200 200 200 200 200
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Pearson Correlation ,087 ,056 ,071 ,032 ,179° 1 -,071 ,081
NS Sig. (2-tailed) ,219 ,430 ,316 ,653 011 ,321 ,257

N 200 200 200 200 200 200 200 200

Pearson Correlation ,348™ -015 ,242™ ,110 ,299™ -,071 1 ,072
QT Sig. (2-tailed) ,000 ,834 ,001 ,122 ,000 ,321 ,314

N 200 200 200 200 200 200 200 200

Pearson Correlation -,004 1577 -,022 -,005 -,061 ,081 ,072 1
CS Sig. (2-tailed) ,960 ,026 , 754 ,948 ,391 ,257 ,314

N 200 200 200 200 200 200 200 200
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Phu luc 10: Két qud phan tich héi quy da bién biang phwong phdp Enter
} HE sd ]
Hg so chwa . Thong ké cfng
. chuan ]
chuan hoa tuyén
hoa
t Sig. i
M6 hinh bo Hg so
Do léch .
B i Beta chap | phéng dai
chuan
nhan |phwong sai
Hing so -243 348 697,487
SP ,232 ,048 256 4,844 ,0000  ,880 1,136
GC ,080 ,042 ,098 1,892 ,0600 918 1,089
PP 451 ,049 486, 9,230 ,0000  ,885 1,130
QC ,030 ,044 037,685 494 831 1,203
NS ,059 ,050 ,061| 1,187 237,928 1,077
QT ,230 ,047 267 4,879 ,0000  ,821 1,218
CS ,017 ,044 019 381 , 704/ ,950 1,053
R 0,727
R Square 0,529
Adjusted R Square 0,511
Durbin Wastson 1,420
F 30,749
Sig. 0,000"
Su hai long = -0,243 + 0,232*SP + 0,080*GC +
Phwong trinh hdi quy 0,451*PP + 0,030*QC + 0,059*NS + 0,230*QT +
0,017*CS
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Phu luc 11: Kiém dinh hién twong tw twong quan ciia phin dw

(Autocorrelation)

Model Summary®

Model R R Square | Adjusted R | Std. Error of Durbin-
Square the Estimate Watson
1 L1278 ,529 511 ,54395 1,420

a. Predictors: (Constant), CS, PP, NS, GC, QC, SP, QT

b. Dependent Variable: HL

Phu luc 12: Kiém dinh hién twong da cong tuyén (Multiple Collinearity)

Coefficients?
Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Model t Sig.
Std.
B Beta Tolerance| VIF
Error
(Constant) -,243 ,348 -,697 ,487
SP ,232 ,048 ,256) 4,844 ,000 ,880 1,136
GC ,080 ,042 ,098| 1,892 ,060 918 1,089
. PP ,451 ,049 ,486/ 9,230, ,000 , 885 1,130
QC ,030 ,044 ,037] ,685 ,494 ,831] 1,203
NS ,059 ,050 061 1,187 ,237 928 1,077
QT ,230 ,047 ,267| 4,879,000 , 821 1,218
CS ,017 ,044 ,019] ,381] ,704 ,9500 1,053

a. Dependent Variable: HL
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Phu luc 13: Két qud kiém dinh trung binh ANOVA

Sum of Mean
Model df F Sig.
Squares Square
Regression 63,687 7 9,098 30,749 ,000°
Residual 56,810 192 ,296
Total 120,497 199

a. Dependent Variable: HL

b. Predictors: (Constant), CS, PP, NS, GC, QC, SP, QT
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	2.1.4. Kết quả hoạt động kinh doanh của công ty trong 3 năm 2020-2022
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	2.3.2.5. Nhân sự (People)
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	2.4.5. Nhận xét chung
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